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about me (ivan so)

Studied Computer Science graduated at 2003 in Southampton
University, UK.

Act as business development role with programming
background. Ambitious, result-oriented business development
with over 10 years experience in sales and marketing
management. Excellent reputation as a creative, innovative and
technology capable of successfully revitalizing old product lines
and introducing new. Full range of sales and marketing
experience to include: market research, online marketing,
business development, market planning & analysis, advertising
& promotion, sales and sales management.




about zizsoft

Zizsoft Limited is a digital production company. We create HTML 5 web site, social
engagement and mobile app for people to experience.

Zizsoft was founded in 2003 that delivers services for the creative and technical
development of internet based products. These services range from the more generalist
such as HTML 5 web design, CMS, e-mail marketing and microsites etc. to the more
specialist such as viral campaigns, banner advertising, search engine optimization,
podcasting, widget development and mobile or social applications.

caringcompany



awards

2012 (Love elderly donation web system)

e The Best Lifestyle (Social, Communication & Media) Silver Award, Hong Kong ICT
Awards 2012

e Special Mention (Silver Power)

2010 (SEO engine)
e The Outstanding Business Application Award in Shanghai World Expo 2010

2009
e The Best Lifestyle (Creative & Free Living) Bronze
Award, Hong Kong ICT Awards 2009
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seminar & sharing

2013
Guest speaker about mobile loyalty solution @ HKCEC

2012

The Best Lifestyle (Social, Communication & Media) Silver Award, Hong
Kong ICT Awards

Special Mention (Silver Power)

Guest speaker about digital marketing strategy @ IVE Kwun Tong
Guest speaker about digital marketing and case study @ HKDI

Guest speaker about HTML 5 responsive website for SME 2.3 ke
Conference by HKITF @ HKPC

Guest speaker about Digital Marketing @ HKDI
Moderator of Digital Marketplace Seminar 2012 by HKIRC @ Cyberpo

@ HKPC

Guest speaker about website, social and mobile could increase SME
online awareness for SME 2.2 Conference by HKITF @ HKPC



media coverage

DY | ey
T
Saananmns

LHAANND g g

WMRERBSEPE
STEHERGAMN T
O EHMEERH TR X
RAFRBRRMAX - F

Weima g REASU0T BB Y

el Rt FRIOWHFRBIL - K

;IB*E%::?E:’S%?;}E;’EM’)\W!F.E PoSwR, REALIRGULEND
R N e e s

MM Casom i = C— AT 0%

2850 | AN RATR

fAndro i » Qﬂm R 5

= R G0S) 24 . *’”‘a*mn-:;g "RRr g

e AR 1B oy wgg WIS (g T EERG

el TTER SEht ey Reksons .| o

% '?ln.i“""é :%
R EMSy MR e SeRRrENAE

HRHE AR FRARS LR
RO FRRRIHEU—BRR
ABAMATRETHFR - ROEY
o FRARREEFRSRBN- TR
HORBXER FREETFANKR
R L T AATE WA A
RITA% 15 TMT [RRF—FF

] R R E

\W‘c. 03 °
Slli!kwwlﬂeﬁmr‘a A AUIRE ¢ —papst

1% {1 Dream - BB

Therefo!
K CORBRMMME. BECC L g ¥ |

SR T8 |+ B0 ©

O - BRI A

WART SHRE (

) - EABB A,
«EAEIWERS  BTE

P
EFHEM  ROEEEES
S M mEmEem
EFRL-RFES
DEH HARE MG T
2 R 4

B A PN
RAREOOS BB
WRTHEM-)

FEEHREN
WEMEERH B
O 3 5471
BFRREEEF!
B RTREH B
R BRI FIN MR« 1o,
MEFREARER HEREET
MHRERR [ERERE] 1 REN
TEREAEN |

ot HBPRB FEEHOE
WARERE  MAUEPad LRNR
AMKE ARATHNEENE - (&

o

Newy flagh

ERBWT e

NGORRFEH 2N AR R KE
[ERAMAAEIE] - ik f I
ERESHSOE L HOBA (like]
RITESUS HEMAMS 5
MNEFB R - W



our vision

To make a difference and contribution in the digital world.

Our Mission

To empower customers with digital arm to outreach targeted audiences with positive
influence for brand building as well as driving sales for customers.

Our Core Values

1. Integrity: Consistently open, honest, ethical and genuine

2. Courage: Entrepreneurial, able to reach beyond boundaries and willing to
experiment

3. Passion: Drive and commitment that inspires, energises and engages others

4. Innovation: Pursuing new creative ideas that have the potential to change the world




our clients
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our services

N =

social media
digital media
digital services
software



social media

(1) facebook marketing:

fan page setup, posting per month, inbox
and comment handling, seek influencer,
excel report

(2) sina weibo marketing:

corporate page setup, posting per month,
inbox and comment handling, seek
influencer, excel report

(3) instagram marketing:

account page setup, posting per month,
inbox and comment handling, seek
influencer, excel report

(4) wechat marketing:

account setup, posting per month, inbox
handling, QR code generation, excel
report

(5) youtube marketing:

account setup, storyboard planning, video
production




digital media

(1) facebook ads: (3) search engine marketing:

likes ads, content ads, sponsored stories, google & yahoo keywords ads, content
excel report (CPC) ads (CPC), excel report

(2) sina weibo ads: (4) re-targeting ads:

promote post, excel report (CPM / CPE) facebook & google (CPM / CPC), narrow

down the users behaviors and show the
ads to the users who visited your website
before
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digital services

(1) html 5 responsive website design: (4) facebook tab apps:

creative design, CMS backend, desktop & support desktop & mobile, like gate,
mobile site, cloud hosting, SEO, report voting, contest, coupon, Q&A, share to
friend, excel database, report

(2) e-commerce & m-commerce:

eshop setup with desktop and mobile site (5) email marketing:

design, payment gateway, CRM, account setup, email strategy, design,
inventory, report sending, web sign up box, report
(3) mobile apps: (6) search engine optimization

iI0S, andorid apps design & development
(7) content marketing:

plan, write-up, post to content website,
@ appear top ranking in search engine

(8) sms marketing




software

(1) easyfbshop: (4) zopim:

create online shop for facebook fan page, live chat software for your website, free

free trial trial

(2) shopublish: (5) balloon card:

create online shop, free trial mobile loyalty system for B2C business,
free trial

(3) easymakeapp:
(6) shortcuts:

create standard mobile app, free preview
salon & spa management software

i=-i' SHORTCUTS '“M\E

SMARTER BUSINESS TECHNOLOGY

(7) jobfinder:
online recruitment platform

easyfbshop com

zopim M!!wnm
Authorized Reseller CARD




easyfbshop

it is eshop for facebook fan page
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engage with fans easyfbshop.com
start selling in 10 mins

increase sales
low cost (as low as hk $99 / month)



easyfbshop

fboshop = fcommerce = social commerce

Social commerce is a subset of electronic commerce that
involves using social media, online media that supports social
interaction, and user contributions to assist in the online buying
and selling of products and services.




facebook hong kong users

AUDIENCE

Locations ©

Age O

Gender ©

Languages O

Interests @

Connections ©

More Categories 0

Hong Kong

All Hong Kong

13~ - Nomax ~

“ Men Women

More Demographics v

.;J

Advanced connection targeting

Custom Categories
Events

Family Status

Browse

Help: Choose Your Audience

Audience Definition

/-\ Your audience

selection is broad
Ths requres a large
budget

Broad

"ctentlal Reach: 4,600,000 people

Audience Details:
= Location: Hong Kong



social commerce infograph

While Facebook (mgm ah wﬂwwﬁf/&%om,

IT'S A TOP RESOURCE TO FIND AND ENGAGE CUSTOMERS:

FACEBOOK FANS ARE A BRAND'S MOST VALUABLE CUSTOMERS WITH

@ 79% MORE LIKELY TO ® VERSUS ONLY 41% OF
PURCHASE NON-FANS

74% OF FACEBOOK FANS ARE MORE LIKELY WHILE ONLY 38% OF NON-FANS ARE LIKELY
TO RECOMMEND A PRODUCT OR BRAND T0 DO THE SAME

? FOR A COMPANY LIKE APPLE, A FACEBOOK FAN IS WORTH 90% MORE
THAN A REGULAR, NON-FAN CUSTOMER




social commerce infograph

The Business 06 7&&1)00#

IS BECOMING ABOUT BUSINESS:

SOCIAL COMMERCE SALES WILL REACH $30 BILLION/YEAR BY 2015 WITH 50%
OF WEB SALES OCCURRING THROUGH SOCIAL MEDIA

$30 6illlion
St i, | oo | — ) —

2015




1 If | had to guess,

SOCIAL COMMERCE
IS next to blow up. 99

—MARK ZUCKERBERG

BY THE NUMBERS
v

$ 90 % + 15O million

] I million + é O90%

$30 hillion



IT'S SIMPLE. SHARES DRIVE SALES.

L4

Online Retailer

H

Incremental Sales, ;
Traffic & Conversions Shared Product
Driven to Retailer's Site or Purchase

Recommendation and
Click Through to Retailer




social commerce share

Share Of Social-Generated E-Commerce Revenue

2012 ond 2013
Other
Tumblr_  5.5%__
1.9% \ .

Bl INTELLIGENCE
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cases

https://www.facebook.com/cafededeaf

https://www.facebook.com/zizsoft
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contact us

zizsoft Itd.

room 1208, trendy center, 682 castle peak road, lai chi kok
tel: 2246-8886

fax: 3003-6204

email: cs@zizsoft.com

WWW.Zizsoft.com

business hours:
monday - friday: 9:00-18:00 | saturday & sunday: closed


mailto:cs@zizsoft.com
http://www.zizsoft.com
http://www.zizsoft.com

